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Course Overview
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Course Details

Credit Points 6 

Summary of the Course

In this course, you will develop specialist knowledge on the use of the media for international
development work. Through the design of a media project targeting issues that affect the lives of people
in some of the most disadvantaged areas of the world, you will learn how to create media strategies that
promote positive behaviour and social change, and which can ultimately transform people's lives. While
there is an emphasis today on the use of social media and innovative technologies to advocate change,
in this course we are reminded that communication channels vary on the basis of a country's economic
and social context; moreover, differences in ethnic background, language, gender, level of literacy and
urban to rural settings are crucial variables when we look at development contexts. Through this course,
you will work towards a creative use of both new and traditional media platforms to achieve change.

Course Learning Outcomes

1. Discuss approaches to media in international development work and explain relevant theoretical
and conceptual frameworks for development and social change.

2. Evaluate the role of the media and media practice in developing contexts.
3. Design a research plan for the production of culturally relevant media content in developing

contexts.
4. Conduct independent and collaborative research and communicate complex ideas to a range of

audiences using written and audio-visual communication.

Teaching Strategies 

This course will present theoretical and conceptual approaches to the field of media for development and
media development; at the same time, it will offer the opportunity to put into the practice the knowledge
acquired through the strategic design of a media project. While lectures will focus on connecting theories
and approaches to a number of different practical examples that include the work of some of the main
non-governmental organisations and international agencies operating in developing areas of the world,
the seminars will see students working towards their own media project design.

MDIA2011 Term 2, 2021 published at 26-04-2021 // © University of New South Wales, 2021
3





Additional details:

Please use Harvard Referencing Style for all assessments. A quick guide to the use of this style can be
found here:
https://www.dit.ie/media/library/documents/DIT%20Library%20Harvard%20Quick%20Guide.pdf

A summary of the assessment and useful resources for this course can also be found in the Assessment
document on Moodle.

Turnitin setting: This assignment is submitted through Turnitin and students do not see Turnitin
similarity reports.

Assessment 3: Media Project Plan Presentation

Start date: Not Applicable

Length: Approximately 8-10 minute group presentation - about 2 minutes per group member.

Details:

Working in groups of 4-5, students give an 8 to 10 minute presentation on their Media Project plan. The
mark will be a group mark. Feedback will be provided in written form and numerical grade. This is the
final assessment task for attendance purposes.

Turnitin setting: This is not a Turnitin assignment
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Attendance Requirements

In tutorials, including self-managed weekly group work and group clinics, you will actively engage with
core course content that will help you to attain CLO 2 and 3.

Course Schedule
View class timetable

Timetable 

Date Type Content
Week 1: 31 May - 4 June PLEASE SEE FULL SCHEDULE OF THE

COURSE ON MOODLE

http://timetable.unsw.edu.au/2021/MDIA2011.html


Resources

Prescribed Resources 

Please view the Assessment document on Moodle.

Recommended Resources

Course Evaluation and Development

Informal feedback on the course will be sought through an online questionnaire during the course of the
term.

For final course evaluation, students will receive a link to the MyExperience survey towards the end of
the term.
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Submission of Assessment Tasks

Turnitin Submission

If you encounter a problem when attempting to submit your assignment through Turnitin, please
telephone External Support on 9385 3331 or email them on externalteltsupport@unsw.edu.au . Support



Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the



understand your rights and responsibilities as a student at UNSW
be aware of plagiarism, copyright, UNSW Student Code of Conduct and Acceptable Use of
UNSW ICT Resources Policy
be aware of the standards of behaviour expected of everyone in the UNSW community
locate services and information about UNSW and UNSW Library

Some of these areas will be familiar to you, others will be new. Gaining a solid understanding of all the
related aspects of ELISE will help you make the most of your studies at UNSW. 
http://subjectguides.library.unsw.edu.au/elise/aboutelise
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Academic Information

For essential student information relating to:

https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/
https://unsplash.com/@aaronburden?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/study?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
http://www.tcpdf.org
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